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Real-Time A/B Testing



TAKE THE 
GUESSWORK OUT 
OF STORE DESIGN 

One of the advantages 

of an online store is its 

ability to quickly make a 

change and measure its 

effect. There’s no reason 

this concept —  A/B testing 

— should be limited to 

ecommerce. That’s why we 

created Pathmaps. They are 

easy-to-understand visual 

summaries of customer 

movement. And they provide 

an understanding of how 

customers are affected by 

changes to store design, 

from moving a display or 

floorset to altering the 

lighting or music.  

Pathmaps



MEASURE PRODUCT 
INTERACTION AND 
AREAS OF INTEREST 

Sales data can provide a lot 

of important information, but 

it can’t tell you what happens 

before a customer actually 

makes a purchase. Which 

products did he or she interact 

with? Are there certain areas 

of the store where customers 

spend most of their time? Can 

merchandise be optimized 

to increase customer 

engagement? Heatmaps paint 

a clear picture of how you can 

optimize any brick-and-mortar 

environment.

Heatmaps



Measuring Conversion



REAL-TIME DATA 
FROM DOOR TO 
DISPLAY 

Traditional entry counting 

is helpful, but it doesn’t 

provide enough data to truly 

understand what’s going 

inside a store. To measure 

conversion with the same 

level of detail as a website, 

you’ll need the ability to 

count customers in any area 

and over any period of time. 

Knowing exactly how many 

people are on a given floor, 

in a specific department, or 

even in front of a particular 

display allows for a more in- 

depth understanding of store 

performance — and it gives 

marketing, merchandising, and 

operations the answers they 

need to make better real-time 

and strategic decisions.

People Counting



Optimize Staffing



A BETTER WAY TO 
SEE YOUR WEEK 

It’s easy to see which parts 

of your website get the 

most clicks, and how long 

customers spend on each 

page. But what about when 

customers shop offline? 

That’s where Timecards 

come in. They paint a clear 

picture of exactly when 

your stores are the most or 

least busy. They help you 

understand where and when 

your employees should be to 

best serve your customers. 

And they’re available on 

demand, whenever you need 

them.

Timecards



COUNTING IN 
CONTEXT 

It’s one thing to know 

how many people are in 

your store. It’s another to 

understand trends, predict 

averages, and identify peak 

traffic. By understanding 

crowd size, you can make 

smarter staffing decisions 

and predict how occupied 

your store will be. 

Crowd Sizing



Brand Management



A REAL-TIME 
WINDOW INTO 
YOUR STORES 

It’s easy to see what your 

website looks like. But what 

about your physical stores? 

With Prism, you can finally 

be everywhere at once. Tap, 

swipe, and zoom your way 

around stunning, privacy-

protected images of your 

business. And zoom into 

any moment or location 

in an instant. We make it 

easy to remotely audit and 

merchandise your stores, just 

as you would your website. 

Remote Visual Access



FIND ANYTHING. 
ANYWHERE. 

Whether you’re looking for 

a particular shelf or a global 

promotion, Prism makes 

it easy to find. Search by 

name, location, or concept, 

and you’ll be immediately 

connected with images of 

your stores and products.

Visual Search

Chicago



100% ANONYMOUS 

Prism is the only technology 

that completely removes 

people from video. We 

enable you to remotely audit 

and merchandise your stores 

— while simultaneously 

protecting customer and 

employee privacy. Tap, 

zoom, and swipe your way 

through stunning views of 

your business, knowing that 

you’re only seeing exactly 

what you need to. 

Privacy Protection
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